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Driving  the  c ircu la r e conom y 
in  the  ora ng e  cha in



BRAZIL

US

CHINA

JAPAN

6 c om m e rc ia l office s
Brazil, USA, Austria,
Be lg ium , Japan and China

4 p ort te rm ina ls:
Sa n to s  (BR), Wilm ing ton (USA), Ghe nt
(Be lg ium ) and Toyohashi (Japan)

5 c o m p a n y-owne d ship s
+1cha rte re d m ult i-c a rg o ship

5 ind ust ria l fa c ilit ie s

 Matão (SP)
 Catanduva (SP)
 Araras (SP)
 Lake W a le s (Florida - USA)
 Ta m p a  (Flo rid a  – USA)

26
a g ricu ltu ra l fa rm s in Bra zil

73%
of p rod uc t ion of ora ng e ce rt ifie d
(own +third-party)

Mo re than

5,0 0 0
e m p loye e s , with 12,701
during the harve st

The largest 
processing 
unit of orange 
juice in the 
world

AUSTRIABELGIUM

We  nourish  p e op le  a round  the  world  
b ring ing  p osit ive  im p a c t  in  ou r re la t ions



MANDATE

Wha t  we  want to de live r in 
2030

GOVERNANCE

How we  will de live r 
in 2030

ESG ta rg e ts  inc lud e d  in  
Va ria b le  Com p e nsa t ion for 

e lig ib le  le ade rship

Aud ite d public  annual 
ESG Re p orts  a nd  KPIs  

Ce nte r​

Ince nt ive sTools Re cog nit ion

NPS +54 in  ESG 
re p u ta t ion d ia g nosis  
carrie d  out with 150  

stake holde rs

“Build  a  com pe titive  and  e nduring busine ss by p roducing  na tu ra l food s  using  be st 
e nvironm e ntal p rac tice s while  valuing  pe op le and  uphold ing  transpare nt and  e ffe c tive  
gove rnance . We  are  com m itte d  to de ve lop ing  a  sus ta ina b le sup p ly cha in  and  ac tive ly 

advancing  p osit ive  im p a c ts for a ll s take holde rs .”

ESG Te a m

ESG Exe cu t ive  Com m it te e

ESG Com m it te e

Busine ss  a re a s
Im p le m e nt  in it ia t ive s to 

achie ve  se t goals

Ac t as our s tra te gy PMO, 
m a na g e  im p le m e nta t ion and  
re p ort  p rog re ss

Ensure  ou r ESG s t ra te g y is  
im p le m e nte d across the  
com pany and  e m be dde d  in our 
corporate  s tra te gy

Disse m ina te s our ESG stra te gy, 
e nsuring  it is  incorp ora te d into 
the  b us ine ss .

USD 350MM in  g re e n 
cove na nts  with 

inte rnational banks

Environm e nta l, Soc ia l a nd  Gove rna nce  in  core  b us ine ss…





Circu la r e conom y g e ne ra te s  b e ne fit s  to  the  soc ie ty m e a nwhile  t ra nsform  the  
food  ind ust ry towa rd s  the  fu tu re …

Innovation Positive Impact

• Ca rb on e m issons re duction

• Re ne ra t ive Ag ricu ltu re and

natural base d solutions

• Optim ize  wa ste  m a na g e m e nt

• Ma xim ize  re source s : land , 

e ne rgy, wate r

• Prom ote s Long  Life  Cyc le  

through value  chain

• Ne w type s of products and

ap lications

• Na tu ra l ing re d ie nts

• Re sile nce to m arke ts

Upcycling & Circular Economy



much more than juice

To m e e t soc ie ty’s d e m a n d s a n d g e ne ra te  va lu e  for our custom e rs, 
Eve ra is fo c u s ing  o n  a n  inc re a s ing ly innova t ive a n d  d ive rse

p ort fo lio tha t g o e s we ll b e yo nd juice .

100% of e a ch ora ng e  is  
fu lly use d , contrib u t ing  to  
the  c ircu la r e conom y…

Natural and low calorie source of fibe rs

with or without orange flavour that add

te xture  and consiste ncy to products .

Natural arom a that e nhance s the flavor

and natural fre shne ss of orange in juice s, 

ne ctars and othe r foods.

Oils & Esse nce s

Oils  trad itionally e xtrac te d  from  the  

p roduction p roce ss in ne w ve rsions and  

app lications.

In g re d ie n t s



With the  m ind se t  of up cyc ling  com b ine d  with  inve s tm e nts  in  te chnolog y a nd  
innova t ion, Eve ra ob ta ins  ne w p rod uc ts  with  h ig h p os it ive  im p a c ts…

INPUTS ESG POSITIVE 
IMPACTUPCYCLING PROCESS

SUSTAINABLE SOURCING

TECHNOLOGY

INNOVATION

MORE EFFICIENCY

NO WASTE

POSITIVE ENVIRONMENTAL 
IMPACT

BETTER CARBON FOOTPRINT

CORE

ORANGE JUICE ORANGE CELLS

CORE

OILS & ESSENCES

BYPRODUCT

CPP

lucia@multisp.com.

br



Ge ne ra t ing  p osit ive  va lue  for 
b us ine ss  a nd  the  p la ne t



ESG 2030  Com m itm e nts



From  fa rm  to  te rm ina ls , Cit rosuco a nd  Eve ra a re  b e s t  in  c la ss  in  ESG…

A-

1st citriculture company to
approve decarbonization

targets

Top 8% of more than
100K global companies

Top 3% of more than
15K gobal companies

Climate Rating ESG Rating Decarbonization Targets 

Approved



We a re  c lim a te
p osit ive
Good  for the  e nvironm e nt and  
good  for our custom e rs

In our own ope rations in 
Brazil:

+400  Kton CO2/ y re m ova ls



Susta ina b le  Sourc ing  
& Tra ce a b ility
Citrosuco & Eve ra ope rate s with the  highe st 
standards in the  value  chain re aching
73% of sus ta ina b le  sourc ing
base d  on SAI Platform  and e xte rnal 
assurance



Susta ina b le  
Va lue  Cha in  

Com m itm e nt

We  are  de te rm ine d  to le ad  a  
susta inab le  value  chain and  our 

com m itm e nt is  to achie ve  
100% susta ina b le  sourc ing

by 2030 .



We  re ly on the  be st
in te rna t iona lly 

re cog nize d  sus ta ina b le  
a g ricu ltu re  a sse ssm e nt

m e thodology



Gove rna nce

Im pacts of farm ing  within the  

com m unity

Supp lie r contrac ts  

Le gal com pliance  

Trainning and  te chnical 

support 

Environm e nt

Soil m anage m e nt 

Nutrie nte  m anage m e nt

Che m ical control

Waste m anage m e nt 

Wate r m ange m e nt

Biod ive rsity

Air quality

Soc ia l

Labour 

Discrim ination and e quality

Wage s and re m une rations

Worke r We lfaire

Child Labour 

Ocupational he alth and safe ty

SAI cove rs  the  m a in  top ic s  of the  e nvironm e nta l, soc ia l 
a nd  g ove rna nce  a g e nd a



Find out m ore  in our

annual re ports

Thanks!
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