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We nourish people around the world
bringing positive impact in our relations 6 commerciatofices

Brazil, USA, Austria,
d "M
a .
&

Belgium, Japan and China

BELGIUM AUSTRIA
4 port terminals:

& _ Santos (BR), Wilmington (USA), Ghent
' _ (Belgium) and Toyohashi (Japan)

5 company-owned ships
+1chartered multi-cargo ship

5 industrial facilities

= MatdoSP)<—
= (Catanduva (SP)

= Araras (SP)

= Lake Wales (Florida - USA)

= Tampa (Florida — USA)

26

agricultural farms in Brazil

S . 7 3 %

of production of orange certified
(own +third-party)

More than

5,000

employees,with 12,701
during the harvest



Environmental, Social and Governance in core business... @Q evera
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MANDATE ‘Build a competitive and enduring business by producing natural foods using best
environmental practices while valuing people and upholding transparent and e ffective

What we want fo deliver in governance. We are committed to developing a sustainable supply chain and actively

2050 advancing positive impacts forall stakeholders.”
Ensure our ESG strategy is
_ company and embedded in our 856 Cormmit:
corporate strategy
B ESG Executive Committee ?rilsssuerr.i;n;ti: Sin(::trrﬁ (S)g:;rgtiifg’
GOVERNANCE Act as our strategy PMO, the business.

manage implementation and

How we will deliver Teport progress

m 2030

Implement initiatives to
Business areas achieve set goals

Tools Incentives Recognition
— Audited public annual 2 ESGtargets included in W -
E]l ESG Reports and KPIs Variable Compensation for @ e Ijl::t:fs cIII;aESn(?)sis
Center cligible leadership \ cgrried out witgh 150
3 — USD 350MM in green stakeholders
:? covenants with

international banks
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Natural beyond nature.

A new way to create healthier
and more sustainable
foods and fragrances




Circular economy generates benefits to the society meanwhile transform the
food industry towards the future...

Upcycling & Circular Economy

+ New types of products and « Maximize resources:land, « Carbon emissons reduction
aplications energy, water
 Renerative Agriculture and
 Natural ingredients  Promotes Long Life Cycle natural based solutions

through value cham

 Resilence to markets * Optimize waste management
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]_OO% Of c aCh Orange iS Tomeetsocietysdemands and generate value for our customers,
Evera is focusing on an mcreasingly innovative and diverse

fUIly used, COIltl’lbUtlllg to portfolio thatgoes wellbeyond juice.

the circular economy... S
evera
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Oils & Essences tOStell Ft fiberfeel
Oils traditionally extracted from the Natural aroma that enhances the flavor Natural and low calorie source of fibers
Q eve ra production process m new versions and and natural freshness of orange in juices, with or without orange flavour that add

by citrosuco applications. nectars and other foods. texture and consistency to products.



With the mindset ofupcycling combimned with mvestments in technology and
innovation, Evera obtains new products with high positive impacts...

UPCYCLING PROCESS

ESG POSITIVE

&2 citrosuco @@, evera
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g%  OILS & ESSENCES

SUSTAINABLE SOURCING
:ORANGEJUICE ~~ ORANGE CELLS;
TECHNOLOGY 38 fiberfeel
INNOVATION

tastelift

MORE EFFICIENCY

NO WASTE

| POSITIVE ENVIRONMENTAL

IMPACT

.| BETTER CARBON FOOTPRINT |
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Generating positive value for
business and the planet
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ESG 2030 Commitments 0N evera

’ Corporate

: i ~— _ G
13 Environmental .‘ Governance

Lead a sustainable

Contribute to g
value chain

climate resiliencé

aX#i3 Promote biodiversity h :
e S Social

Rationally manage

s Drive social
water resources &é

transformation

Promote diversity,
equity and inclusion




From farm to terminals, Citrosuco and Evera are best in class m ESG...

ESG Rating

colBll

Climate Rating

Decarbonization Targets

20273 Q‘CDP SCIENCE
- - BASED
ecovadis -
| FSzut:-.:tainability TAQG :TS
Top 8% of more than Top 3% of more than 1St citriculture company to
100K global companies 15K gobal companies approve decarbonization
targets

/)
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We are climate
positive

Good forthe environment and
good for our customers

In our own operations in
Brazil

‘|'40 O Kton CO2/ yremovals
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Sustammable Sourcing
& Traceability

Citrosuco & Evera operates with the highest
standards mn the value cham reachmg

73%of sustainable sourcing
based on SAIPlatform and external
assurance
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- Sustamable
" Value Chain
Commitment

We are determmed to lead a
sustamable value cham and our
commimentis to achieve

100% sustamable sourcing
by 2030.
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We rely on the best
internationally
recognized sustamable

agriculture assessment
methodology

217
1)

R&)

200,000+ 40+ 70+

farms countries agricultural crops
worldwide belong to FSA verified with FSA-verified producers grown using FSA verified
farm groups sustainable farming

Q@ evera
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SAlcovers the main topics of the environmental, social
and governance agenda SAI

PLATFORM

Environment Social Governance
Soll management Labour Impacts of farmimg withm the
Nutriente management Discrimmation and equality ¢ 01 M unity,
Chemical control Wages and remunerations Supplicr contracts
Waste management Worker Welfaire Legal compliance
Watermangement Child Labour Tramnimg and technical
Biodiversity Ocupational health and safety support

Arr quality
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