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GMOs and Citrus-
Can We Get a Do Over?

F u t u r e  C i t r u s  D i s e a s e  M a n a g e m e n t  w i l l  
R e q u i r e  a  M u l t i f a c e t e d  A p p r o a c h -  
T a r g e t i n g  t h e  C o n s u m e r
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Why I’m here. 
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NOW THEN

Citrus 2.0
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2005
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Would the industry embrace genetic 
engineering as a potential tool…

Or deprioritize a potential remedy to avoid the 
hassles from a tiny population of disgruntled 
activists? 
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Milk 
$4.00

Milk 
Gluten Free
Non-GMO

$6.00

Milk 
Gluten Free
Non-GMO

No Antibiotics
No Hormones

$8.00
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Prediction: The future 
will include 

biotechnology 
approaches
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If we have a GE solution will 
we be willing to use it?
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Never hide from a 
technology that 

can be beneficial.
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DEFINE THE 
RIGHT 

AUDIENCE
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The Public is Unsure what to Believe

Pesticides

Antibiotics

Hormones

Fertilizer

Gluten

Synthetic Biology

Glyphosate

Neonics

GMOs

Dihyrogen
monoxide

BPA

MSG

Understanding 
makes me a better 
consumer.

I don’t know what to 
believe, so I just 
won’t buy it.
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FACTS DON’T 
MATTER
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It is not about “educating 
the consumer”

It is about building a 
relationship with the 

consumer
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How we process 
information

System 1 – Emotional, 
irrational, reactive

System 2 – Logical, 
strategic, calculating

“I've learned that people will forget what you said, people will forget what you did, but 
people will never forget how you made them feel.”
 - Maya Angelou
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Facts do not matter 

… until you’ve established 
trust.
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Trust Equation

Competence + Reliability + Intimacy

Self Motivation
TRUST =
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What are unifying 
themes?
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NEVER 
OVERSTEP 
THE DATA
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USE ALL 
APPROACHES
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The Future of Citrus will 
Require Integrated 
Approaches

Improved 
Varieties

Management

90%  Rootstock and Scion Improvement  - Traditional Breeding, Genomic Selection

10%  Genetic Engineering -  5% Transgenic, 5% Gene Editing
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Changing priorities
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THERE IS 
VALUE IN 
NOVELTY
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NOW THEN

Invest heavily in biotechnology solutions

Invest even more heavily in variety improvement

Communicate the value of citrus to the consumer

Lead the conversation in traditional and social media
We (academia, industry, gov’t) must control the narrative

Use strategies to build trust



Thank You!
kfolta@ufl.edu

415 weekly episodes
30,000 monthly downloads
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