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Overview

(1) Trends influencing domestic orange juice availability; 

(2) Current OJ retail sales trends and consumer demand; 

(3) Overview of current scientific research on OJ nutrition and 
communication to consumers.
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FLORIDA DEPARTMENT OF CITRUS

Florida Processed Orange Trends



USDA Citrus Crop Forecast – Oct. ’18 to July ‘19

Citrus forecast Data Source: USDA 

USDA Oct. Forecast:
79 mil boxes, up 
76%

USDA July Forecast:
71.4 mil boxes, up 58.8%



Florida Processed Orange Utilization
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Florida Citrus Season (Oct - Sept)

Utilization – 96.5% of Florida oranges into processed

FCOJ/Recon NFC



Florida OJ Availability

• Beginning inventory

• Pack from Fruit: production, juice yields

– Estimated pack from fruit declined since USDA October forecast by 
32 million SSE gallons

• Net Imports

• Movement

• Ending Inventory

• External Trends*
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Beginning Inventory – FCOJ/Recon ↓14%, NFC ↓6% YOY 
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FCOJ/Recon NFC

Florida Citrus Season (Oct - Sept)



NFC from Florida oranges – up 59% YOY

SSOJ Net PS from Fruit, is equiv to 
309,101,386 million SSE Gallons.



FCOJ/Recon from Florida oranges – up 112% YOY

FCOJ Net PS from Fruit, is equiv to 
84,826,793 million SSE Gallons. 



FL Processor OJ Imports* and Juice from FL fruit comparison
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*Includes Domestic Receipts; 2018-19STD Season-to-date through August 10, 2019



Origin of Florida Processor Imports
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NFC Imports/Domestic Receipts up 
by 5% through August 24, 2019

FCOJ Imports/Domestic Receipts 
down by -9% through August 17,2019



FL Processor OJ Exports*

*2018-19 Season-to-date through August 24, 2019



Florida FCOJ/Recon and NFC Movement –
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Florida Processor Movement and Pack , By Season and Type 

FCOJ/Recon Movement FCOJ/Recon Pack NFC Movement NFC Pack



Florida Processor Inventory - FCOJ ↑, SSOJ ↑
Current Weeks Supply

8/24/2018 8/24/2019

FCOJ 44 53

SSOJ 21 35
Combined 32 44

NFC

Florida Citrus Season (August - July)
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Historical Beginning OJ Inventories 
(measured in Weeks Supply)
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Season Week # FCOJ SSOJ
2011-12 1 17.9 17.7
2012-13 1 25.1 19.0
2013-14 1 36.4 21.5
2014-15 1 35.0 21.9
2015-16 1 41.9 27.6
2016-17 1 30.6 24.8
2017-18 1 27.3 24.4
2018-19 1 41.5 17.7
2019-20est 1 48-50 weeks 28-30 weeks

*Estimated 2018-19 Beginning Weeks Supply based on current movement/import 
trends



Shifting trends in packaging – Recon
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Nielsen 4-week Period

Recon OJ 50 to 70-Ounce Package Category

SALES UNITS EQU - GALLON BASIS Ounces per unit



Shifting trends in packaging - NFC
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NFC OJ 50 to 70-Ounce Package Category

SALES UNITS EQU - GALLON BASIS Ounces per unit



Retail Orange Juice

Nielsen, FDOC Report #11 of the 2018-19 season period ending 8/03/2019

Millions Gallons Millions Dollars Price per EQ Gallon

4 Wks YA 4 Wks % Chg 4 Wks YA 4 Wks % Chg 4 Wks YA 4 Wks % Chg

TL OJ 28.03 26.90 -4.0% $ 192.73 $189.38 -1.7% $6.88 $7.04 2.4%

TL OJ REF NFC
16.27 15.31 -5.9% $132.74 $131.01 -1.3% $8.16 $8.56 4.9%

NFC <11oz
0.17 0.16 -2.6% $2.00 $1.98 -1.0% $11.91 $12.12 1.7%

NFC 11-20oz
0.53 0.51 -2.5% $7.86 $7.96 1.2% $14.88 $15.46 3.9%

NFC 20-50oz
0.14 0.12 -14.4% $1.81 $1.73 -4.6% $13.29 $14.82 11.5%

NFC 50-70oz
10.75 9.78 -9.1% $83.30 $80.84 -3.0% $7.75 $8.27 6.7%

NFC 70-110oz
3.96 4.03 1.8% $32.92 $33.75 2.5% $8.32 $8.37 0.7%

NFC >110oz
0.73 0.71 -2.8% $4.85 $4.76 -1.9% $6.64 $6.70 0.9%

TL OJ REF RECON
9.69 9.63 -0.7% $47.36 $46.67 -1.5% $4.89 $4.85 -0.8%



NFC OJ

54.00%
RECON OJ

32.61%

FRZ OJ

3.73%

SS OJ

3.07%

OJ BL

6.59%

NFC OJ

RECON OJ

FRZ OJ

SS OJ

OJ BL

Share Chg 

from 2017-18

-1.92%

1.86%

-0.11%

0.27%

-0.10%

Share

Displacement of NFC within OJ Category for Recon and Shelf Stable

Share Chg 

from 2016-17

-2.58%

3.05%

-0.20%

0.31%

-0.57%

2018-19:16 Wks Ending 06/08/19

2017-18:16 Wks Ending 06/09/18

2016-17:16 Wks Ending 06/10/17Share of Volume Sales in OJ Category

Note: SS stands for Shelf Stable Juice

Source: FDOC custom Nielsen database



Share 

NFC OJ

64.88%

RECON OJ

22.28%

FRZ OJ

2.57%

SS OJ

3.20%

OJ BL

7.07%

NFC OJ

RECON OJ

FRZ OJ

SS OJ

OJ BL

Share Chg 

from 2017-18

0.18%

0.12%

-0.13%

-0.12%

-0.05%

Share of NFC and Recon dollars sales ↑

Share Chg 

from 2016-17

0.01%

0.58%

-0.24%

0.17%

-0.52%

2018-19:16 Wks Ending 06/08/19

2017-18:16 Wks Ending 06/09/18

2016-17:16 Wks Ending 06/10/17

Share of Dollar Sales in OJ Category

Note: SS stands for Shelf Stable Juice

Source: FDOC custom Nielsen database



NFC – %Chg in Share of Volume Sales by Activity
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NO PROMO FEATURES ONLY DISPLAY ONLY FEATURES & DISPLAY PRICE REDUCTION

<11oz 11oz - 20oz 20oz - 50oz 50oz - 70oz 70oz - 110oz >110oz

% Share Chg vs 
YA

No 
Promo

Features Display
Features
& Display

Price
Reduction

<11oz 0.41 -0.19 0.43 -0.03 -0.63

11oz – 20oz 0.99 -0.85 0.05 -0.04 -0.15

20oz – 50oz 4.31 -1.01 -0.33 -0.10 -2.86

50oz – 70oz -0.20 0.75 -0.39 -0.07 -0.10

70oz – 110oz 5.55 -1.84 -0.97 -0.03 -2.71

>110oz 0.11 0.76 -0.66 0.01 -0.22

52 Wks Ending 6/08/19

52 Wks Ending 6/09/18

Source: FDOC custom Nielsen database



Shopping Locations

Where have you personally shopped for food in the past 30 days?

Source: Florida Department of Citrus, 2019



Summary OJ Retail Sales Trends

• Incremental decline in total OJ Category YOY.

• Decline in total NFC volume and dollar sales associated with 
decline in distribution and expenditures for promotional activity. 

• Decrease in price and/or higher promotional activity contributed 
to increase in volume and/or dollar sales within some categories 
of container sizes this season.

• Adjustment in packaging skews YOY comparison for NFC 50-70oz 
container range.



Consumer Demand for OJ Increases with Positive Awareness 

25

Citation: Y. Heng, R.W. Ward, L.A. House and M.L. Zansler. “Assessing key factors 
influencing orange juice demand in the current US market,” Agribusiness. 2018;1–15.

Message Awareness
Positive Message

Social Media
Other Promotion



FLORIDA DEPARTMENT OF CITRUS

Florida Orange Juice
Nutrition Research

Samantha Lane
Global Marketing Director
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100% Orange Juice…A Nutrient Dense Beverage
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8 oz. 

serving

Excellent Source:
Vitamin C
Calcium, Vitamin D (fortified)

Good Source
Potassium
Folate
Thiamin
Vitamin B6

Lesser Amounts (<10% Daily 

Value):
Magnesium 
Riboflavin 
Niacin 
Vitamin A 

Phytonutrients:
Flavonoids
• Hesperidin – unique to citrus
• Naringenin

Carotenoids
• Beta-carotene
• Alpha-carotene
• Beta-cryptoxanthin 
• Lutein
• Zeaxanthin



Research Supporting 100% OJ

• Heart Health

• Brain Health

• Blood Sugar

• Higher diet quality and 
increased levels of key nutrients 

• No Association with Weight Gain

• Hydration and rehydration after 
workouts
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Bioactives: Polyphenols 

OJ is the only commonly consumed food that is a SIGNIFICANT 

SOURCE OF HESPERIDIN

Hesperidin plays a valuable role in the 
overall benefits of 100% orange juice 
and may play a positive role in:

Polyphenols are associated with 
benefits seen with cocoa/ 
chocolate, red wine, green tea, 
grape seeds and skin

• Antioxidant activities
• Anti-inflammatory processes
• Heart and vascular health
• Glucose metabolism
• Cognition



FLORIDA DEPARTMENT OF CITRUS

Communicating the Research

Samantha Lane
Global Marketing Director
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2018-2019 Methods to Reach Consumers
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Influencers

Paid/Digital 
Media

Website

Social Media

Earned Media

Content

Events



OJ Nutrition Website: Floridajuice.com
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Nutrition Website: Weight Management
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