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Photo: © The Nature Conservancy with aerial support from LightHawk



Why this topic?

Photos L to R: ©Adam Whelchel, Connecticut, The Nature Conservancy; ©Patty Doerr, Gandy’s Beach, The Nature Conservancy ©Haley Jordan.



Loss of coastal wetlands
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Photo: West Wildwood erosion, The Nature Conservancy



Delaware Bayshore project
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Oyster restoration with shell bags Oyster restoration with oyster castles




Measuring the success of coastal restoration,
New Jersey Resilient Coastlines Initiative
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Measures and Monitoring outputs

ét,&}E%s;f{%@v
A Framework for

Developing
Monitoring Plans for
Coastal Wetland
Restoration and Living
Shoreline Projects in
New Jersey

A G U | DE FOR INCORPORATING ECOSYSTEM SERVICE VALUATION
INTO COASTAL RESTORATION PROJECTS

ss for measuring socioeconomic benefits of salt marshes,
relines and oyster reefs

er and Patty Doerr




Ecosystem service valuation guidebook




Define project scope

rConduct rapid stakeholder

Set socioeconomic goal for
the project

Select relevant metrics

assessment 3_\

, Determine appropriate study
design
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Applying the 5 steps to the Delaware Bay

Photo: The Nature Conservancy
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Conduct rapid stakeholder assessment

Tourism and Economic Development Committee (TED)
« Bayshore Center at Bivalve (lead)

« Municipal officials
« County and state agencies
« FEMA

* Non-profits

DELAWARE BAY

NEW JERSEY

11



Set socioeconomic goal for the project

Develop the Bayshore tourist destination

5 More money spent.
ﬁ * |ncrease visitor spending at local

businesses

More visitors.
* |ncrease the number of visitors

A, Maintain rural landscape.
« While maintaining the cultural and
natural character

DELAWARE BAY

NEW JERSEY
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Select relevant metrics
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Determine appropriate study design

STUDIES HAVE SHOWN
THAT ACCURATE
NUMBERS ARENT ANY
MORE USEFUL THAN THE

ONES YOU MAKE UP.

1 DIDNT HAVE ANY
ACCURATE NUMBERS
S0 1 JUST MADE UP
( THIS ONE.

HOW
MANY

STUDIES EIGHTY—

SHOWJED SEVEN.

(

j ﬁﬁ 1,639,873

5808 ©2008S8cott Adams, Inc./Dist. by UFS, Inc.

www.dilbert.com  scottadams®@aol.com

How trustworthy do your results need to be?
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Conduct tourism study

* Survey methods
* Number of responses
* Dates
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Would you return to the Bayshore?




Would you return to the Bayshore?




On average, how many times a year do you visit
the Cumberland County Bayshore?
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Lessthan Onceayear 2-4timesa 5-10timesa 10 or more

once a year year year times a year
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What were your primary motivations for




What were your primary motivations for
visiting during this trip?

Wildlife viewing

Outdoor recreation

Special events or festivals
Rural, authentic and/or pristine
Close to home

Cultural or historical attractions
Restaurants/dining

Family and/or kid friendly

Art (painting, photography, etc.)
To visit friends or family
Business
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Did you purchase a meal?

Percent of respondents to buy a meal=52%

Breakfast Lunch Dinner

16% 35% 49%



Where did you come from?
(location of primary residence)




Where did you
come from?
(location of
primary
residence)
Not shown:
Florida,
Minnesota,
New
Hampshire,
Massachusetts
and Virginia.

, ; TN
38 Micictoun |, NewbuIGh \ | e
/ c{:}utstr & f Dafbufy
5 > (\ e
sport / \
LN
LA ot
| "
5 m—— A L ol
S \_‘\’,,(i @ ¥ J ,/‘4 : \) P
/g Haﬂeton‘(x { ~—— £ .;.." %«sony‘d " L
: G ? 7 _l o IS ! New
,ﬁ“/ \ .wf:!uw 8
// \ A Levittown 75
G*; A \ L= : ’ Re
P B
| —

-G~

\'p__..-a_.\ 3 Pr
."

NG/
Baltimore
[

Annapolis
jton

Salisbury
Califomia

24



Lessons learned

T ———
l 1) Engage stakeholders early

. 2) Level of rigor varies by target audience

3) Promote the results to decision makers

4) Shared funding for nature and economic development

PP = e ——




Questions? TheNature

. Conservancy
Elizabeth Schuster, eschuster@tnc.org New Jersoy
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